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1 Introduction  

Nowadays the world economy has changed from a manufacturing and production-based 

economy to a knowledge-based economy. Some scientists identified this as conceptual 

economy with six high touch senses: design, story, empathy, symphony, play and meaning. 

These senses are not in opposition to the skills and competences required in the past. They 

are attributes we already possess. Digital revolution has changed our lives, careers and work. 

Most jobs are now creating more sophisticated skills and competences. On the other hand, the 

number of jobs that individuals will hold in a lifetime has radically changed, partly because of 

the economic crises. Literacy is now understanding not just the traditional three Rs (reading, 

writing and arithmetic), but also a host of skills and attributes unique to the 21st century. These 

are the strands of literacy: media, digital, information (digital literacy).   

1.1 Target population and sampling 

Target population is adults’ educators in each partner's country. The sample for each country 

is minimum 50 educators.   

Country No. of 

responses  

Slovenia  

(2 partners 

in project) 

75 

Cyprus  50 

Bulgaria 53 

Poland 54 

Italy 49 

Total 281 

 

“The direct target group is Adult Educators involved in adult learning who will upgrade their 

digital skills and use of technology, whereas the indirect target group is adult learners, who will 

benefit from digitally literate teachers through the provision of high quality adult learning.” 

(Application form KA2, page 4) 

 

1.2 Language of the survey  

English; partners have the opportunity to translate the survey in the native language of their 

country, but we recommend English without any adaptation of questions because of easier 

comparison and analysis. Translation were made just in Slovenia and Poland. Where 

questionnaire wasn’t translated, some mentors gave respondents help and support to fill in the 

answers, with respect not to influence responses.  

1.3 Implementation 

We used Google as the tool for on-line surveys. Partners could also print the questionnaires, 

but the answers were then filled in the on-line version because of data processing. All partners 

have sent invitation letters to the adult educational institutions for their employees to complete 

the questionnaires.  

75; 
27%

50; 18%

53; 19%

54; 19%

49; 17%

Share of Responses by Countries

Slovenia Cypus Bulgaria Poland Italy
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1.4 The goal of the survey  

Based on collected data, we can achieve better access to professional development of Adult 

Educators.  To achieve the goals of the project we must know the present situation in the field 

of AdEd and possible specific data for some country if they depart from the average. We also 

find it useful to show explicit data for each county where it is possible. With the survey we 

searched for AdED needs connected with digital issues, self-awareness of their existing digital 

competences and which digital competences/programmes/tools (i.e. FB, Skype, Presentation, 

etc.) urgently need support for their professional development.  

It is widely acknowledged that educators across all sectors, but most importantly adult trainers 

and educators, face many challenges as they deal with increasingly complex & diverse learning 

situations and meet competence demands in a constantly changing work environment with the 

evolvement of new technologies, a constantly changing labour market with highly technical 

demands for skills and a challenging socio-economic context.   

The EU 2020 Strategy for smart, sustainable and inclusive growth acknowledges LLL and skills 

development as key elements in response to the current economic crisis, to demographic 

ageing and to the broader economic and social strategy. The economic crisis has highlighted 

the major role that Adult Learning (AL) can play in achieving the EU 2020 Targets, by enabling 

adults to improve their ability to adapt to changes in the labour market, family and society. 

Recent data, however, indicate that AL is currently the weakest link in developing national LLL 

systems. Participation in adult learning has raised only 10,7 % in 2014, thus making the 

increased ‘ET2020’ target of 15 % by 2020 a greater challenge for all Member States. 

Incorporating ICT in all forms of learning, formal and non-formal, is a key priority in several 

flagship initiatives of the EU2020 strategy, in particular the Agenda for New Skills and New 

Jobs, Digital Agenda for Europe etc. All the above focus on the importance of all professionals 

in education and training to gain appropriate ICT skills to anticipate the needs and promote 

better matching between labour market requirements and skills, and at the same time 

overcome the skills mismatches in the ICT sector and the learning of digital literacy by all 

citizens for employability and active citizenship.   

In the above context, there is an urgent need for the up- and re-skilling of Adult Educators 

(AdEd) through professional development programmes and training to address skill deficits 

and update their digital competences and use of technology based on the current needs of the 

labour market, the technology and the economy. In this way, AdEd will be able to use e-tools, 

social media and technology in order to improve their methods, approaches and techniques. 

Communication in the modern way will ensure close relationship with adults, whereas a 

digitally literate AdEd will support e-participation and social inclusion. 

The objectives of the project are: 

 To professionalise adult education and adult learning in the use of ICT, as 

recommended by the Erasmus+ and the EU Agenda for e-Jobs, through the provision 

of a comprehensive ICT professional development programme aiming to upgrade their 

digital competence.  

 To initiate the use of evidence-based data and quality standards for the design of the 

ICT Competence Framework to be followed by setting benchmarks and indicators 

against which (a) Adult Trainers’ digital skills will be monitored and evaluated and (b) 

Adult Trainers' digital skills will be recognised and validated in order to be widely 

transferable, transparent and credible to the stakeholders. 

 To design adequate training materials such as ICT Guides, resources etc. 
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 To develop an e-learning platform with on-line courses, inter-connectivity functionalities 

and mentoring services. 

Based on the above, the project is in line with the Erasmus+ priorities for: 

 extending and developing educators’ competences, particularly in the effective use of 

IT in adult learning, for better outreach and improved learning outcomes,  

 using open and innovative training in the digital era, use of ICT to outreach 

disadvantaged groups,  

 supporting synergies between education, research and innovation activities, the 

digitisation of quality learning content and promote the use of ICT as a driver for 

systemic change to increase the quality and relevance of training at all levels. 

 inclusive training, addressing diversity, developing social and civic competences, 

media literacy, combating discrimination, reducing disparities affecting disadvantaged 

learners in order to enable access 

The project supports the efforts of MS to promote the: 

 EU Agenda for Adult Learning 

 Digital Agenda for Europe 

 Opening up of Education 

 EC Rec. for the validation of non-formal learning (2012),  

 EC Rec. on the Key Competences (2006),  

The project draws from the results of: 

 2015 ET2020 New priorities for EU cooperation in E&T 

 2015 EC Report 'Support for the work on policy guidance on basic skills for adults' 

 2015 EC Report 'An in-depth analysis of AL policies and their effectiveness in EU'  

 2015 Eurydice Report for Adult E&T. (Source: Application form Upskillead, KA2, page 

3-4”) 

 

2 Summary 

We collected data with a questionnaire that was divided in work packages: 

Work package: Socio-demographic characteristic (gender, age, completed level of 

education, field of education (background), employment, population of the city where they work 

and live). 

In the sample, we have 58% female and 41% male population. In all countries, female part is 

bigger than the male, except in Cyprus, but 14 respondents did not want to answer the 

question. In graph bellow, we show data for Cyprus and Italy together. Most respondents are 

in the age group between 25 and 35 (average for all countries is 30%), except in Poland where 

the biggest group is aged between 50-64 (51,9 % of the sample in Poland.) 41% of 

respondents from all countries have a Bachelor’s degree or University degree as their 

completed level of education. Their field of education is social sciences in 50,43 % of the cases, 

followed by languages in 15,80% and computing with 12,43%. Permanent employment is most 

frequent with 42,68 %. 18,50% are occasionally contract partners and 16,13% staff have 

limited work for the duration of the project (these two categories can be presented together as 

34,63% because they share similar conditions, since their work is limited time) and 20,78% 

are volunteers (because of the specific situation in Poland). Density of the sample population 

regards how big the city in which AdEd live and work, which is strongly connected with 
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countries from where they are. In our case, because of all opportunities that digital 

competences can gave (distant learning etc.), this category doesn’t have a big impact.    

Work package: Possibilities for education of adults’ educators. We want to know how often 

do AdEd attend professional development courses; how many of the courses that they have 

attended for professional development offered them a valid certification; what kind of certificate 

was it; do they have sufficient digital skills than can be used to support their teaching practises 

in the adult sector; what are the reasons for their lack of knowledge regarding their job position, 

in which field of education do they work. 

The affirmative responses on how often do AdEd attend professional development courses 

are in 28,80%, 2-3 times a year. However, more worrying is that nearly 11% have never 

attended the courses. Perhaps our project Upskilled will be a big opportunity for them. Most of 

courses, in our case 39,10%, received a valid certificate, but 41,87% of them were national 

and 45,20% were organizational. We can make a conclusion that the evaluation of knowledge 

on transnational level (or EU) can be very useful and important improvement for AdEd that can 

provide Upskilled project with badges.   

Question ’’Do you have sufficient digital skills’’ can be used to support teaching practices in 

the adult sector. 74,7% respondents answered with “Yes” and only 26,2% with “No”. The group 

who answered with “No” is probably unsatisfied and more motivated, with greater willingness 

to develop digital competences.  

Naming reasons for the lack of knowledge regarding their job position: In the graph, we have 

the most popular reasons for the lack of knowledge of respondents. First reason – ‘I educate 

myself’, is most important for our survey, since our target group is AdEd who care about their 

professional development. The second group, quite large, named the reason as ‘limited 

financial company resources’ (average 21,7 %). We can conclude that perhaps this group and 

the respondents who don’t have enough time (average 20,48), will use the e-learning platform 

of the Upskillead project because they will be free of charge   and distant learning can save 

time for transport and give opportunity to choose time when to educate oneself. Nearly the 

same number responded with “I don’t have enough practice at ICT to study in webinars” 

(average 20,4).  In fourth place is the answer “I don’t have access to information about 

education for educators’’ (16,55 % average). Platform of the Upskillead project could be the 

info-place where AdEd also have access to information about courses.   Between the rest of 

the groups of answers, the most interesting answer is “All tutorials are in foreign languages” 

(10,37%). The solution for overcoming this barrier could be that we use more visual materials.  

The most common reasons are listed in table below. 
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The question “In which field of education do you work?” was only answered by respondents 

from Poland. Most of respondents work in field of vocational education for adults and education 

in general. 

Field /Country Poland 

vocational education for youths 15 % 

vocational education for adults 27 % 

elementary school for adults 24 % 

common education, skills 7 % 

education in general 27 % 

 

Work package ICT: We want to know how confident do they feel about their knowledge and 

competences in the digital area. They made a self-assessment of digital competences from 

score 1 (min) to 4 (max) about their use of hardware, use of operating system, use of 

application software, Internet applications, social and communication networks and other tools. 

Poland measured the self-esteem range between 1 (min) to 7 (max). In the end, we want to 

know what kind of digital competences/programmes/tools (i.e. FB, Skype, Presentation, etc.)  

they urgently need to improve. 

Reason/Country Slovenia Cyprus  Italy Bulgaria Poland A 

I educate myself 25 13 7 20 54 2,8 

Limited financial 

company 

resources 

17,9 11 6 46,7 5 21,7 

I don't have 

enough time 
14,3 17 11 33,3 5 20,48 

I don’t have 

enough practice at 

ICT to study in 

webinars 

4 14 3 40  20,4 

I don't have access 

to information 

about education 

for educators 

4 14 6 40 2 16,55 

I  don’t have interest 0 4 7 13 15 13,13 

All tutorials are in 

foreign languages 
0 2 2 26,7  10,37 
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In the table below, we can see the skills and competences that they had the lowest result 

between answers about self- assessment of digital competences.  

The median is the arithmetic average of the plurality of data, and it just distributes a plurality 

of values in two of the number of equal parts. In our analysis, we did not use median. We 

operated with just the arithmetic average, i.e. average and Modus. We also calculated the total 

average, average of averages. 

With the capital “N” we signify the total number of respondents. With the small ‘’n” we signify 

the number of respondents on one question or choices of level knowledge in work package 

ICT. For example, PC hardware – interactive board for Slovenia has the average score of 2,3  

and modus M 2, which is written as 2,3/ M 3. The number 3 means that in the sample for 

Slovenia for this question, most respondents made their self-assessment with 3 points, but the 

average score of answers is 2,8. 
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Use of  

hardware/Country/ 

level esteem 1-4 

Slovenia 

Average/top 

frequency M 

Cyprus 

Average/ 

top 

frequency 

M 

Ital 

Average/ 

top 

frequency M 

Bulgaria 

Average/ 

top 

frequency 

M 

Poland 

Average/

top 

frequenc

y 

M 

Interactive board 2,3 / 2 M  2 / M 1 2,25 / M 1 2,2 / M 1 - 

      

Use of operating 

system 

     

Linux 1,6 / M 1 1, 5 / M 1 1,6, / M 1 1,6 / M 1 2,8 / M 4 

Mac OS X 1,6 / M 1 1,9 / M 1  1,8 / M 1 1,6 / M 1 2,9/ M 4 

Use of /Country Slovenia 

Average/ 

Modus 

Cyprus 

Average / 

Modus 

Italy 

Average 

/ Modus 

 

Bulgaria 

Average  / 

Modus 

Poland 

Average  

/ Modus 

Use of 

application 

software: 

      

Web Design 1,9/ M 1 1,7/ M 1 1,7 / M 1 1,8/ M 1 - 

Graphic Design 1,8 / M 1 1,7 / M1  1,9 / M 1 1,8 /M 1 - 

Internet 

applications: 

     

      

Webinars 2,2 / M 2 1,9 / M 1 2,1 / M 1 2,4 / M 1, M 4 2,9 / M 4 

Internet Security 2,6 / M 2 1,7 / M 1 2,3  / M 1 2,6 / M 2 - 
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For 

the 

last question, we want to know what kind of digital competences/programmes/tools (i.e. FB, 

Skype, Presentation, etc.) that they urgently need to improve. The results pointed that use of 

application software has priority over Web and Graphic Design.  

 

 

 

 

 

 

 

 

 

 

 

 

 

Among internet applications, the most important is Internet Security, for which 87% of 

respondents of all countries need immediately help.  

In the first place is, among other tools, LSM- Learning Management System –Moodle, with 

very high numbers. The last two questions for the ICT work package are the basis for our 

implementation of the project. Now we know the weak points of knowledge in digital 

Social and 

communication 

networks: 

Slovenia 

Average 

Modus 

Cyprus 

Average / 

Modus 

Italy 

Average / 

Modus 

Bulgaria 

Average  

/ Modus 

Poland 

Average  / 

Modus 

LinkedIn 2,2 / M 1 2,4 / M 1 2,5 / M 1 2,3 / M 1 2,8 / M 4 

Twitter 2,1 / M 1 2,4 / M 1 2,3 / M 1 2,2 / M 1 3,2 / M 4 

Instagram 2 / M  1 2,6 / M 1 2,2 / M 1 2,4 / M 1 3,3 / M 4 

Pinterest 2/ M 1 2,2 / M 1 1,7 / M 1 1,8 / M 1 2,7 / M 3 

      

Other tools:      

LMS-Learning 

Management 

System-Moodle 

1,8 / M 1 1,7 / M 1 1,6  M 1 2,4 / M 3 - 

URGENTLY Slovenia 

n; average % 

Cyprus +Italy 

n; average % 

Bulgaria 

n; average % 

Use of 

application 

software: 

39; 67%   

Power Point 

Presentation 

 5;13% 13; 24,5% 

Database 

Management 

System 

 3; 8% 15; 28,3% 

Web Design  14;39% 25; 47,2% 

Graphic 

Design 

 9; 25% 30, 56,6% 
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competences and opinions of the respondents on what has priority in their digital education. 

Figures that are more detailed are on following pages, with interpreted questions and answers 

one by one. 

    

 

 

 

 

 

2.1 Analysis 

2.1.1 Work Package:  Socio-demographic characteristics 

1. Gender: 

 

 

 

 

 

 

 

 

 

In Slovenia, the discrepancy between genders is the biggest. It seems like there are more 

women in the professional field of work. In contrast, Cyprus have nearly the same distribution 

between genders in the field of adults’ educators. See the graphical presentation below. The 

total average in all countries together shows that the female population has a bigger part in the 

field of adults’ educators.  

URGENTLY Slovenia 

n; average % 

Cyprus +Italy 

n; average % 

Bulgaria 

n; average % 

LMS-Learning 

Management 

System-

Moodle 

11; 19% 12; 33% 32; 60,4% 

 

Country/Gender:   Male % Female % Prefer not to 

say % 

Slovenia 26,7 73,3 0 

Cyprus + Italy 52,1 44,7 1,2 

Bulgaria 43,4 54,7 1,9 

Poland 38,8 61,2 0 

Average:  41 58 1 
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Relation between genders in all countries together. 
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2. Age groups: 

a.)  20-25 years 

b.)  26-34 years 

c.)  35-49 years 

d.)  50-64 years 

 

Country/age 

in % 

Group Group Group Group 
Other 

20-24  25-34 35-49 50-64 

Slovenia 6,8 40,5 29,7 23   

Cyprus + 

Italy 
12,1 45,5 29,3 11,1 2 

Bulgaria 13,2 37,7 24,5 24,5   

Poland 37 0 11,1 51,9   

Average 17,27 30,92 23,65 27,62 99,47 

 

In all countries, the biggest group is the young aged 25 to 34 years, except in Poland, where 

the AdEd tend to be older than professionals in other countries, with ages between 50 and 64 

years. We can expect that the younger population is in the beginning of their career, more 

ambitious and much better connected with technology and digital environment than the 

generations before. However, results of self-esteem in the last work package show that can 

be contrary. We must consider that, in the end, the last work package was on self- esteem 

about digital competences and depends on how much are respondents self-critical. 
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Relation between age groups in the complete sample  

 

 

3. Completed level of respondent’s education:  

a.) Secondary school 

b.) College- Post secondary education 

c.) Bachelor degree/ University 

d.) Postgraduate Degree/ MA, MSC or PhD 

e.) MA, MSC or PhD 

0

10

20

30

40

50

60

20-24  25-34 35-49 50-64

Group Group Group Group other

Age groups by countries in %

Slovenia Cypus + Italy Bulgaria Poland
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Country/ level 

of finished 

education 

Secondary 

school % 

College- 

Post 

secondary 

education 

Bachelor 

degree/ 

University 

Postgraduate 

Degree/ MA, 

MSC or PhD 

MA, MSC 

or PhD 

% % % % 

Slovenia 8 7 73 0 9 

Cyprus + Italy 3 5 44,4 45,5 2 

Bulgaria 1,9 9,4 35,8 52,8 0 

Poland 11 15 11 28 35 

Average for all 

countries 
5,98 9,1 41,05 31,58 11,5 

 

The discrepancy between Slovenia and the other countries probably exists because of different 

educational systems and new levels in the Bologna system. On the other hand, Poland has 

the most adults’ educators with Ma, MSC and PhD education. Most adults’ educators are well 

educated, since most of them have at least a Bachelor’ degree or University degree. 
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4. Fields of studies/ background 

Country/ 
% Social 

Sciences 
Languages Computing Art Literature Field of 

studies/background 

Average 50,43 15,80 12,43 11,20 10,13 

 

Most adults’ educators have an educational background in the field of social sciences, in our 

case more than half. In the third position are adults’ educators who studied computing, which 

means we are dealing with at least 12,43 % educators from the sample who are already better 

skilled in digital themes than others. These educators can be our target group for training the 

trainers. 

 

 

Country/type of 

employment 

Permanent 

staff (half or 

full 

employment) 

% 

Occasional 

contracting 

partner % 

Employed 

for limited 

time on 

the 

project % 

Volunteer % Other % 

Slovenia 56 18,7 21,3 4 0 

Cyprus + Italy 56,6 25,3 13,1 5 0 

Bulgaria 41,5 18,9 28,3 3,8 7,5 

Poland 16,6 11,1 1,8 70,3 0 

Average 42,68 18,50 16,13 20,78 1,88 
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5. Type of employment AdEd 
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Our data shows that 42,68% of the staff have permanent jobs. This is good for our project 

because of continuity of development. The digital knowledge and competences gained in the 

project can be shared longer in the environment of institutions, or we can more easily achieve 

continuity in the duration of the project. On the other hand, permanent staff have a safe positon 

on the labour market and can easily fall in the routine of everyday work without any 

interruptions. For them everything could be as good as it is. Routine and changes are in 

opposite relations.  

They are in contrast with the staff who are employed for a limited time by the project and 

occasional partners. Both of these groups have an unstable position on the labour market and 

their effort to become part of regular or permanent staff is usually obvious. In our sample, these 

groups compose nearly 35%.  The two groups are probably more receptive to new issues and 

knowledge. Broader knowledge, innovations, new methods of learning, those can all be good 

support in the competition for permanent employment.   

Specific situation applies to the sample from Poland, where volunteers compose a large part 

of employees. However, volunteers are people with bigger motivations and goals than the rest 

of the population, and this can be interesting for the implementation of the project.  We could 

expect very good effects from them.  
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Employment for the complete sample 

 

 

6. How much population does your city have? 

 

Most adults’ educators live in cities with 200.000 to 499.999 population. Among countries are 

big differences, but in our case this fact does not have a big influence. Digital competences 

are part of the global world. Distances and population density should not affect the project, 

because all partners deal with advantages and disadvantages of big or small cities. However, 

the project could have an impact indirectly on circumstances in small cities and rural 

environments, where the offer of courses is smaller or does not include so many different 

themes. Where there is limit or monopoly on offered educational courses, the prices are higher 

and consequently less AdEd staff can afford them.  The proposal of the Upskillead project 

could be a much better solution. 

 

Country/ 

population 

of city in 

% 

under 

14.999 15.000 - 

29.999 

30.000 - 

59.999 

60.000 -

99.999 

100.000 - 

199.999  

200.000 - 500.000 

- 

999.999 

more than 

1 million 
% 499.999 

Slovenia 34,7 38,7 20 0 0 5 0 1 

Cyprus 2 10 14 4 13 53 4 0 

Italy 9 17 26 4 4 38 2 0 

Bulgaria 5,7 1,9 0 81,1 5,7 1,9 1,9 1,9 

Poland 2 16 4 4 7 62 5 0 

Average 10,68 16,72 12,8 18,62 5,94 31,98 2,75 0,58 
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2.2 Work package: Possibilities for education of adult’s educators 

7. How often do you attend professional development courses? 

Country/courses  
never,  

% 

less 

than 

once a 

year, % 

once a 

year, 

% 

2-3 

times 

a year, 

% 

more 

than 4 

times, % 

Slovenia 5 7 27 44 17 

Cyprus 22 8 27 25 18 

 Italy 15 14 29 27 15 

Bulgaria 1,9 37,7 18,9 34 4,7 

Poland * 0 14 0 14 27 

Average 10,98 16,14 25,48 28,80 16,34 

 

Because the project partner from Poland didn’t use the same questionnaire, we have tried to 

estimate answers and place them into the categories which have been used in other countries. 

Therefore, in the category ‘less than once a year’ we put answers from Poland as 1 year ago, 

2 years ago, more than 3 years ago. In the category ‘2-3 times a year’ we put answers as 3 

months ago, and in the category ‘more than 4 times’ we put answers as one month or less 

ago.   
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8. How many of the courses for professional development have you attended that offered you 

a valid certification?  

 

Country/courses All 
None of 

them 
Most of them 

Slovenia 29,3 14,7 56 

Cyprus + Italy 16,2 28,3 55,6 

Bulgaria 30,2 64,2 5,7 

Average 25,23 35,73 39,10 
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9. What kind of certificate was it? 

 

 

 

 

 

 

 

 

10. Do you have sufficient digital skills than can be used to support your teaching practices in 

the adult sector? 

 

Country/ 

answer 
Yes % No % 

Slovenia 89,9 11,8 

Cyprus + 

Italy 
60,6 40,4 

Bulgaria 73,6 26,4 

Average 74,7 26,2 

 

Answers of questioned adults’ educators are confident. Nearly 75% claimed that they have 

sufficient digital skills. However, we can see a different situation in last work page, where they 

made self-assessment of their acquired digital competences and lack of digital competences. 

24

56

1
6

12

37,4

19,2

8,1
13,1

22,2

64,20
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Type of certificate by countries

Slovenia Cypus + Italy Bulgaria Average

Country/type 

of certificate 
National Organizational Regional European 

Not 

applicable 

Slovenia 24 56 1 6 12 

Cyprus + Italy 37,4 19,2 8,1 13,1 22,2 

Bulgaria 64,20 60,40 7,5 37,7 0 

Average 41,87 45,20 5,53 18,93 11,40 
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11.  Name your reasons for your lack of knowledge regarding your job position…  

Not all respondents in the sample answered the question. Slovenians gave us the worst 

feedback on this question. It is possible that offered answers did not fit their reasons or they 

are very confident about their knowledge, as we can see in the question above. Another 

possibility is that they actually do not realise they lack knowledge even if they do not have 

enough competences.  Alternatively, simply put, they really have enough skills.   

 

Reason/Country Sloveni

a  

Cyprus  Italy Bulgaria Poland 

No of R 28 52 47 41 55 

Reason/Country Slovenia  Cyprus Italy Bulgaria Poland  Average 

Limited financial 

company resources 
17,9 11 6 46,7 5 21,7 

Policy of leadership 4 4 6 20 6 10,03 

There are not 

enough employees in 

the institution where I 

work 

7 2 3 6,7 2 5,2 

I don't have interest 0 4 7 13,3 15 13,13 

I don't have enough 

time 
14,3 17 12 33,3 5 20,48 

I educate myself 25 13 7 20 54 29,80 

I don't have access 

to information 

about education for 

educators 

4 14 6 40 2 16,55 

I don't have enough 

practice at ICT to 

study in webinars 

4 14 3 40 0 20,4 

All tutorials are in 

foreign languages 
0 2 2 26,7 0 10,37 

Health reasons 0 1 1 0 2 1 

Family obligations 0 10 1 0 0 3,7 
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2.3 Work package: ICT 

12. How confident do respondents feel about their knowledge and competences in the digital 

area: 

Self-assessment of digital competences 

Please make a self-assessment of your knowledge about following topics from score 1 (min) 

to 4 (max), for Poland 1 to 7. Therfore, we transformed the level, as shown in the table below: 

Level 1 – 7 Transformed to level 1-4 

1 1 

2,3 2 

4,5 3 

6,7 4 

.  

There was no 

education in my 

surroundings 

0 4 2 20 2 9,37 

I didn’t fit in the 

education proposal 
4 5 0 0 5 3,53 

There wasn't a 

proper topic on 

education 

18 8 0 1,6 0 9,23 

Not applicable 0 11 8 0 0 9,6 
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Weak points are coloured red.  Modus (top frequency) tells us that most of respondents choose 

this level of their knowledge. Modus has a different value than arithmetic average; in a single 

question, we can have more than one Modus.  Modus in probability theory and statistics is the 

value that most often occurs in a plurality of values of the random variable.  

Use of 

hardware/ 

Country/ 

level 

esteem 1-4 

Slovenia 

Average/ 

top 

frequency-

Modus 

Cyprus 

Average/ 

 top 

frequency- 

Modus 

Italy 

Average/ 

 top 

frequency- 

Modus 

Bulgaria 

Average/ 

top 

frequency- 

Modus 

Poland 

Average/ 

top 

frequency- 

Modus 

Average 

of 

Average 

and 

Modus 

PC 

hardware 

2,8/ M 3  2,8/ M 4 2,6/ M 2 3/ M  3 3,8/  M 4 3,1 / M 3, 

M 4  

Printer 3,24 /M 3 3,2 / M 4 2,9 / M 2 3,6/M 4 3,7/ M 4 3,4/ M 4 

Copier/Sca

nner 

3,3  /M 3 3,2 / M 4 2, 9 / M 3 3,6/ M  4 3,6/ M 4 3,4 /M 4  

Digital 

camera 

2,9 / M 3 2,8 / M 3 2,6 / M 2 3,1 /M 3  3,8/ M 4 3,1 /M 3 

Sound 

recorder 

2,7 / M 3 2,5 / M 4 2,3/ M 2 3 / M 4 3,6 / M 4 2,9 /M 4 

Digital 

projector 

3 / M 3 2,6 / M 2 2,3 / M 3 3 / M 4 3,5  /M  4  3 / M 4,M 

3 

Interactive 

board 

2,3 / 2 M 2 / M 1  2, 25 /  M 

1 

2,2 / M 1,  

M 2  

- 2,2 / M 1 

       

Use of 

operating 

system 

      

Windows 3,5 / M 4 3,4 / M 4 3,2 / M 3 3,4 / M 4 3,7 / M 4 3,5 / M 4 

Linux 1,6 / M 1 1,5 / M 1 1,6 / M 1 1,6 / M 1 2,8 / M 4 1,9 / M 1 

Mac OS X 1,6 / M 1 1,9 / M 1  1,8 /  M 1 1,6 / M 1 2,9 / M 4 2 / M 1 

Android 2,5 / M 2 2, / M 1 2,5 / M 2 3,4 /M 4 3,8 / M 4 3 / M 4, 

M 2 

Others (12) 1,9/ M 1 -  - - 1,9/ M1 
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The upper graph shows us Self-esteem on the use of PC hardware. All the scores are in the 

second – upper esteem, in our case higher than 2. The worst result was about the use of the 

interactive board.   

 

  

0 0,5 1 1,5 2 2,5 3 3,5 4

PC hardware

Printer

Copier/Scanner

Digital camera

Sound recorder

Digital projector

Interactive board

Average of Average self-esteem- hardware 

0 0,5 1 1,5 2 2,5 3 3,5 4

Windows

Linux

Mac OS X

Android

Others (12)

Average of Average - self-esteem about use of 
operating system  



 

 

2
8
 

Upskillead 

 

  

 

 

 

Use of /Country 

(1-4) 

Slovenia 

Average 

Modus 

Cyprus 

Average / 

Modus 

Italy 

Average 

/ Modus 

Bulgaria 

Average  / 

Modus 

Poland 

Average 

/Modus  

( 1-4) 

Average 

of 

Average 

and 

Modus 

Use of 

application 

software: 

      

Word processing 3,6 / M 4 3,4 / M 4 3,2 / M 4 3,5 / 4 M 3,7 / M 4 3,5  /M 4 

Spreadsheets 3,3 / M 4 2,6 /M 4 2,6 /M 2 3/ M 3 3,4 / M 4 3,1 / M 4 

Power Point 

Presentation 

3,4 / M 4 2,9/ M  4  3/ M 3 3,3 / M 3 3,6 / M 4 3,3 / M 4 

Database 

Management 

System 

2,8 / M 4 1,9 / M 1  2/ M 1 2,7/ M 2 - 2,5 / M 1 

Web Design 1,9/ M 1 1,7/ M 1 1,7/ M 1 1,8/ 1M - 1,8 / M 1 

Graphic Design 1,8 / M 1 1,7/ M 1  1,9 / M 1 1,8 / M 1 - 1,8 / M 1 

Others (15) 1,7 / M 1 - - - - 1,7 / M 1 

Internet 

applications: 

      

E-mail 3,8 /M 4 3,3/ M 4 3,6 / M 4 3,8 /M 4 3,7 /M 4 3,7 / M 4 

Skype 3,2 / M 4 3/ M 4 3,3 / M 4 3,7 / M 4 3,4 / M 4 3,4 / M 4 

You Tube 3,3 / M 4 3,1 / M 4  3,2 /M 4 3,8 / M 4 3,6 / M 4 3,45 / M 

4 

Webinars 2,2 / M 2 1,9 / M 1 2,1 / M 1 2,4 / M 1, 

M 4 

2,9 / M 4 2,4 / M 1, 

M 4 

Internet Security 2,6 / M 2 1,7 / M 1 2,3 / M 1 2,6 / M 2 - 2,4 / M 2 
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Use of 

/Country 

Level 1-4 

Slovenia 

Average/

top 

frequenc

y- Modus 

Cyprus 

Average/ 

top 

frequency- 

Modus 

Italy 

Average/ top 

frequency- 

Modus 

Bulgaria 

Average/top 

frequency- 

Modus 

Poland 

Average 

/top 

frequency- 

Modus 1-4 

Average of 

Average 

and Modus 

Social and 

communicat

ion 

networks: 

      

Facebook 3,1 / M 4 3 / M 4 3,1 / M 4 3,8 / M 4 3,7 / M 4 3,4 /M 4 

LinkedIn 2,2 / M 1 2,4 / M 1 2,5  / M 1 2,3 / M 1 2,8 / M 4 2,4 / M 1 

Twitter 2,1 / M 1 2,4 / M 1 2, 3 / M 1 2,2 / M 1 3,2 / M 4 2,4 / M 1 

Instagram 2 / M  1 2,6 / M 4 2,2 / M 1 2,4 / M 1 3,3 / M 4 2,5 / M 1 

Pinterest 2 / M 1 2,2 / M 1 1,7 / M 1 1,8 / M 1 2,7 / M 3 2,1 / M 1 

       

       

Other tools:       

LMS-

Learning 

Managemen

t System-

Moodle 

1,8 / M 1 1,7 / M 1 1,6 / M 1 2,4 / M 3 - 1,9 / M 1 

Others (14) 1,6 / M1  -  . - 1,6 / M1 
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0 0,5 1 1,5 2 2,5 3 3,5 4

Word processing

Spreadsheets

Power Point Presentation

Database Management System

Web Design

Graphic Design

Others (15)

Internet applications:

E-mail

Skype

You Tube

Webinars

Internet Security

Average of Average self-esteem of use of application 
software and internet  applications  

0 0,5 1 1,5 2 2,5 3 3,5 4

Facebook

LinkedIn

Twitter

Instagram

Pinterest

Other tools:

LMS-Learning Management System-Moodle

Others (14)

Average of Average self-esteem of use of social and 
communication networks and other tools
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13. Choose any three (3) of the above specific digital competences/programmes/tools (i.e. 

FB, Skype, Presentation, etc.) in which you urgently need support 

 

See the graph bellow.  This question had poor responses (due to technical problems). In this 

case, we can see that most respondents want to know more about the tool LMS - learning 

management System Moodle, use of applications of software, though without specific definition 

about which one, then the explicitly named Web and Graphic Design, and others. Internet 

security has the highest score between internet applications.  Respondents want to know more 

about social and communication networks in general. For the planning of AdEd trainings, it is 

necessary to consider both the question of self-esteem about digital competences and the 

question about specific digital competences in which respondents urgently need support.  

 

N = how many times a particular answer was chosen. 

 

 

 

N = number of respondents for that particular answer, n = number of responses, because one 

respondent can choose three competences. % means share of respondents.  

0 10 20 30 40 50 60

Use of hardware
Interactive board

Projector

Use of operating system
Windows

Linux
Mac OS X

Android

Use of application software:
Word processing

Spreadsheets
Power Point Presentation

Database Management System
Web Design

Graphic Design

Internet applications:
Webinars

Internet Security
Other tools

LMS-Learning Management System-Moodle

Social networks
FB

LinkedIn
Pinterest

Other:
None

Photoshop

n
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URGENT 

/Country 

Slovenia 

n/% 

(N=58) 

Cyprus 

+Italy 

n/ % 

 (N=36) 

Bulgaria 

n/ % 

(N=53) 

Share of all 

respondent

s in % 

Use of hardware   7; 13,2%  

Interactive board  5; 13%   

Projector  1; 3%   

    10% 

     

Use of operating 

system 

    

Windows   7; 13,2%  

Linux  2; 5% 5; 9,4%  

Mac OS X   5; 9,4%  

Android   2; 3,8%  

    10,2 % 

     

Use of 

application 

software: 

39; 67%    

Word processing  1; 3% 4; 7,5%  

Spreadsheets  3;8% 8; 15,1%  

Power Point 

Presentation 

 5;13% 13; 24,5%  

Database 

Management 

System 

 3; 8% 15; 28,3%  

Web Design  14;39% 25; 47,2%  

Graphic Design  9; 25% 30, 56,6%  

    49% 

     

Internet 

applications: 

  5; 9,4%  

E-mail     

Skype     
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Numbers show us that AdEd need education most urgently in the field of use application 

software. Next field in which they want to be educated is the internet application and tool LMS-

Learning Management System-Moodle.  

Poland used different final questions, and their answers show us that for them there are more 

important skills than digital, like support and help for students (soft skills), funding, 

administration, and teamwork. A similar conclusion was made from another research in 

Slovenia. Perhaps the awareness of the AdEd staff about the importance of digital 

competences is weak.  One of the tasks in the first stage of the project is probably awareness 

raising of the importance of digital competences as well, and how they influence the total 

quality and success of education work.   

 

 

 

 

 

YouTube     

Webinars  7; 19%   

Internet Security  20; 55% 17; 32,1%  

    38,5 % 

Other tools     

LMS-Learning 

Management 

System-Moodle 

11; 19% 12; 33% 32; 60,4% 

 

 

    37% 

     

Social networks 10; 17% 5;13% 2; 3,8%  

FB  3;8%   

LinkedIn  1; 3%   

Pinterest  2; 5%   

    12,5 % 

Other:     

None  1;3%   

Photoshop  1;3 %   



 

 

3
4
 

Upskillead 

 

 

 

  

At which tasks and competences at work do you feel weak, 

and you think that you need to be educated on most in order 

to be successful? 

Frequency of 

responses 

Ensuring complete quality of work of educators 3 

Composition and adaptation of educational programmes, 5 

Digital topics 5 

Evaluation of educational processes 6 

Team work 11 

Funding and administration 13 

Support and help for students: motivation, consultation, 

individual formative learning 16 
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3 Conclusion:  

Last Work page ICT has priority for guidelines for future activities of the project, where the 

impact must be and which themes are most important for respondents or are they weak at 

them.  

If we simulate the method of made persona of our typical respondent so we can make more 

tailor-made programmes for personal development of AdEd, we can say:  

 Our respondent is most likely from Slovenia (27% of all respondents);  

 female (58% from total respondents);  

 aged between 24 and 34;  

 studied social sciences on University;  

 permanently employed in an organization;  

 living in a town with more than 200.000 population;  

 attends courses 2-3 times per year;  

 in most cases has a valid organizational certificate;  

 feels confident about competences of AdED,  

 reasons for lack of education are that they:  

o educates themselves;  

o don’t have enough time  

o and because of limited financial sources of their employer.  

 Self-esteem about digital competences shows weak points of use:  

o interactive board,  

o use of operating systems like Linux and Mac OS X. Perhaps the important 

information is the lack of knowledge of Linux, because it is open system.  

 Among software applications the weak points are:   

o -use of Web and Graphic Design  

o -and Database Management System.  

 Among internet applications the weak points are: 

o internet security and webinars (in equal position). Among social and 

communications networks are LinkedIn,  

o Twitter,  

o Instagram  

o and, with the worst score, Pinterest.  

 Among other tools named only LMS-Learning Management System-Moodle has the 

lowest score of self-esteem. 
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AdEd prefer to be urgently educated in the of use application software. Next field in which they 

want to be educated is the internet application and tool, LMS-Learning Management System-

Moodle. Both questions on self-assessment of digital competences and the themes on which 

they want to be urgently educated, show us that more they use specific hardware, software, 

internet applications, social, communication, and other tools (LMS), the highest self-

assessment they made, more confident they are and more practice and skills they gained. 

Therefore, if piece of hardware of software applications, operating system or social network, 

for example, is on the market and in use, they have more experiences with them. And vice 

versa, shorter presence of a tool on the market means lack of use, practice and fewer skills. 

With use and practice we can only be concise of lack of knowledge and that we want to improve 

competences. Therefore, we cannot be surprised that a lot of respondents want to develop 

their use of software applications. This is becoming nearly part of everyday life use. In addition, 

if we find something so useful, we want to know more about it. On the other hand, if we don’t 

know about some subject or thing, we can’t know how useful could be, since we don’t use it 

and we have fewer skills and practice in using it. Consequently, we don’t recognise any need 

to be educated. Self-assessment in fact shows what kind of equipment, software applications, 

operating system, internet application, social networks are mostly used by AdEd (higher score 

means more practice, more use, more skills). 

Perhaps the last extra question asked in Poland shows us that among AdEd staff the 

awareness of how important digital competences is low. Nearly the same results come from 

another research in Slovenia, where the respondents estimated that they mostly needed to be 

educated about support and help for students, founding and administration and teamwork (soft 

skills).  One of the tasks in the first stage of the project is probably awareness raising of the 

importance of digital competences as well, and how they influence the total quality and success 

of education work.   

3.1 Recommendations 

A. LMS-Learning Management System-Moodle has the lowest score of self-esteem, and 

very high score among themes AdEd need to urgently support. 

B. Level to improve existing ICT competences: self-testing, recommendation of use 

courses to improve competences (upper level, self-esteem 3 and 4), use of validation 

with certificate Open Badges, verification of knowledge to attract attendees. 

C. Basic level of “new skills” (without answer, and self-esteem 1-2), Courses how to use 

new tools, new “technology” in different fields of ICT (hardware, software applications, 

operating system, internet applications, social and communication networks). This 

package covers weak points of respondents made through self-esteem.  

D. At last but not at least vital awareness of the importance of digital competences of AdEd 

and (in)direct influence on learners. Themes related to the use of ICT should be part of 

curricula for adult learners in all partners’ countries.    

3.2 The main aim of this IO1 is following the Application Form (p.p.46-47) 

To investigate the current scene in partner countries in relation to the 5 key aspects of the 

project: (a) the provision of adult learning (type, provide etc.), (b) the digital needs of Adult 

Educators and Learners, (c) the digital needs of the labour market, (d) the provision and 

validation of training opportunities in the public/private sector in particular in the area of ICT, 

(e) the compliance of national policies/practices with EU strategies and initiatives in the adult 

field. 

The 1st Intellectual Output (I.O.) to be produced is the Benchmark Report, which is highly 

useful for the development of the project’s aims in compliance with the 2015 EC Report on 
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Adult policies and the urge for Member States to further explore the results. It can also be used 

as a reference document by the policy makers in partner countries for promoting the Adult 

Learning Agenda and the Digital Agenda in their country. Additionally it can be used as an 

informative report by other EU countries and the EC. The setting up of a Strategic Advisory 

Group of Experts will support the work produced. 

The objectives of IO1 are: 

 To investigate through policy and document analysis, as well as through quantitative 

and qualitative survey (on-line and on-paper questionnaires and focus group 

interviews) the provision of adult learning in each partner country by the public, private 

or organisational sector. 

 To investigate using the above methodology the Adult Educators' background and 

qualification in each partner country and their needs in relation to their professional 

development and career prospects with special focus on the digital area 

 To explore the compliance of the national policies with the EU recommendations (main 

aspects) 

 To investigate the provision and validation of opportunities in the public/private sector 

for the provision of ICT training courses etc. to be included in the e-platform. 

 To set up an Advisory Group with experts in the field of ICT to support the partners' 

work and offer academic guidance. 

 

Based on the above the tasks leading to the IO1 and the inter-linked activities are: 

(1) Policy and document analysis at EU and national level for each partner country to identify 

compliances and progress in relation to Adult Learning, the Adult Educators’ role needs etc., 

mapping out of current scene in each partner country. The basis will be the recent 2015 EC 

Reports on Adult Learning and their further in-depth analysis. (P5) 

 (2) Survey (qualitative and quantitative) on (a) Adult Learning: collection of views from AE, 

organisations, stakeholders etc. on the state of the art and the prospects and (b) on AEs' 

profiles, roles, needs, values. The focus in terms of needs will be on digital skills, as this was 

identified as the biggest problem in the preparatory work done. The questionnaires (on-line 

Google Survey) was prepared in English and then translated in the national languages. All 

data will be used both for the purpose of the Report, and also for the next I.O. (P4) 

(3) Set up of Experts Advisory Groups to support this project (role, incentives etc.) (P3) 

(4) Comparative Report – which will include the reports of each partner prepared on a set 

template that will focus on the above issues, prepared initially in English and then translated 

in the national languages. The report will include a comparative section between the partner 

countries from which useful conclusions for the exchange of good practices can be drawn and 

further explored. (P5) 

(5) Collection of professional development opportunities for Adult Educators offered in each 

partner country that could then uploaded on the e-platform. This can be at the EU level (KA1 

courses) or the country level; the emphasis will be on the digital skills, although any other 

sector can be recorded (P6) 

(e) the compliance of national policies/practices with EU strategies and initiatives in the adult 

field.”  
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(Source: Application Form, pp 46-47) 

In the end, I would like to thank all the partners for cooperation and work they had done.  

 

 


